
Business Development at AirlinePros
Turning every partner relationship into an airline introduction
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Who is doing Business Development?... Us below but also…

HELENE CORNET
GLOBAL CHIEF OF BUSINESS 

DEVELOPMENT
HCornet@airlinepros.com

BRUNO FEGAN
BUSINESS DEVELOPMENT MANAGER  

- LATAM REGION
BFegan@airlinepros.net

UMESH NAIR
BUSINESS DEVELOPMENT

ASIA PACIFIC REGION
UNair@airlinepros.net

DENISE KAREBA
BUSINESS DEVELOPMENT 

MANAGER  - AFRICA REGION
DKareba@airlinepros.net

FELIX KHAN
BUSINESS DEVELOPMENT 

MANAGER – CHINA
FKhan@airlinepros.com
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…you all!
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What is Business Development?

At its core, BD is simple:

• Spotting a relationship that could become an opportunity

• Making a warm connection between two people who should talk

• Opening a door — not closing the deal

You do not need a sales title to do this.

If you have a relationship, you can do Business Development — anyone 
on any team can.

Anybody Can Do BD

Business Development is not a department —
it is a mindset. Every one of us already talks to 

people who know people at airlines.
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Why this Matters

70
Partners Worldwide

Each with their own network of 
relationships across the industry

A Built-In Network

Every partner already has a relationship with at least one airline contact.

One Warm Introduction

A single introduction can open a conversation we could never start cold.

Our Biggest Growth Lever

70 partners means over 70 potential doors into new airline partnerships.
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The 3 Ingredients of Great BD

Master these three, and any introduction becomes a strong one.

Warmth

People connect people they trust. 
Show genuine interest — it makes 
the introduction feel natural, not 

transactional.
Asking questions shows interest 

and care!

Confidence

Speak about AirlinePros with 
conviction. Confidence signals that 

the introduction is worth their 
contact’s time.

Competence

Know what we do and who we help. 
You do not need every detail — just 

enough to make the ask credible.
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The BD Steps

From a conversation to a signed airline partnership

Spot the Contact

Think of who you know at 
an airline — or who your 

partner knows.

Make the Ask

Bring warmth, confidence 
and competence to a 
simple introduction 

request.

Introduce Us

Connect your contact with 
the AirlinePros BD team —

that is your part done.

We Take It From There

Our team runs the 
conversation, the pitch, and 

the partnership close.

1 2 3 4
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The Ask: Introduce Us — We will take it from there

What We Do?

• Take the conversation from there

• Build and deliver the full pitch: data analysis, competitor 
analysis, market overview. 

• Negotiate and close the partnership
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Real Examples & Success Stories

Remember you get a commission on any new airline you bring to our network.

Jerry Max Theophile 

introduced to

Sunrise Airways

USA and 9 BSP markets
From Aug 2023 to Jun 2026

Karin Matodes

introduced to

Norse Atlantic Airways

South Africa

Patricio Aylwin

Avianca/GOL

AUS/NZ

And many others… but it could also be you!

introduced to
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This is your turn!

This is the single ask of today’s session:

If you know anyone at an airline — a contact, a friend, a former colleague —
Let’s talk! 

Think of one name

Even a single airline contact counts.

Reach out  to us We will guide you from there

No selling required on your part.

1 2 3

Reach us directly at Hcornet@airlinepros.com

mailto:Hcornet@airlinepros.com
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See you soon!

If you know anyone at an airline — a contact, a friend, a former colleague —
Let’s talk! 

Reach us directly at



AirlinePros International
14 Penn Plaza, 225 West, 34th Street, 9th Floor, Suite No. 74, New York 10122-0901, USA
airlinepros.com | globalbd@airlinepros.net | +1 201 484 8036

Thank You
Questions? Let’s open the floor.

Global Business Development Team  |  AirlinePros


